Internet rumor-refuting platforms have made a step forward in combating rumors. But it lacks the attention of the audience participation. Therefore, internet rumor-refuting platforms' traffic and utilization rate are low. It is of great significance for the designers to improve the willingness to use the platform. This paper introduces user experience, perceived personal income and functional satisfaction, processes data through structural equation model, uses partial least square method, and verifies the model by measuring model and structural model.The research shows that perceived personal income and satisfaction directly affect the willingness to use the Internet rumour-refuting platform, and the functional satisfaction has a significant effect on satisfaction. Meanwhile, the weight of social experience about perceived personal income is second only to the utilitarian experience, which indicating that users are also satisfied with the social interaction of the platform while meeting the information needs.
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